
     
 

Business, Leadership, & Management Department Program 
Effectiveness Report AY 2021-2022  

  
College of Arts and Sciences: Mission 

The mission of the College of Arts & Sciences is to graduate exceptional students deeply 
committed to Christ’s calling to cherish character, challenge culture, and serve the world. 

 
Business, Leadership & Management: Mission 

The mission of the Business, Leadership, & Management Department is to prepare 
knowledgeable and wise Christian business and enterprise leaders who are academically 
equipped and spiritually prepared to create practical and innovative solutions that advance 
the development of people, systems & organizations.  

 
BL&M Departmental Vision 

Our vision for our students is that of a successful business organizational leader who 
performs at their highest capability utilizing content knowledge and strength of spirit of God 
to help their organization achieve success. 
 
Do you see a man diligent and skillful in his business? He will stand before kings;  
he will not stand before obscure men.  Proverbs 22:29 AMP 

 
BL&M Department Values 

 
Values for the University: Integrity, Excellence, Innovation 



SWOT Analysis: Business, Leadership & Management 
 

Strengths 
• Brand recognition 
• Strong quality standard due to accreditation requirements 
• Strong online infrastructure 
• Faculty competence and abilities to integrate faith into curriculum 
• Nationally recognized General education core 
• Curriculum integrated with faith-inspired material but also classic enduring trade 

publications.  
• Smaller class sizes for on campus major sections 
• We actively promote internships and practicums for experience 
• We are cost conscious with transfer courses and texts when possible. 
Weaknesses 
• Declining enrollment due to changing demographics, increased competition and 

some programs that lack clear career alignment 
• Lower than expected student success outcomes, including student learning, retention 

and completion 
• Most staff and many concentration courses online only 
• Lack of a consistent effort on the part of faculty to remain engaged with students 

throughout their courses 
• Funding initiatives difficult with smaller fundraising and small endowment 
• Online faculty working in their field but not as active in scholarship 
Opportunities 
• Expanding non-traditional market 
• Expanding partnerships opportunities with local businesses 
• Professional certifications  
• Location in a resort region 
• Strong military presence in community and GI funding supports their educational 

pursuits (currently 30% of student population) 
Threats 
• Regional and online competition for students 
• Decreased family buying power due to job losses and COVID 
• Reductions in troop readiness levels and/or removal on military personnel 
• High student debt 
• Future of Higher Education as “student centered” and more customer-driven. 
• Connecting student projects and assignments to the work they are currently doing to 

demonstrate value and a strong return on investment 
 



BL&M Program Distinctives: What Makes Us Unique? 
 

• Entrepreneurial in approach: this means that we consider all of our programs from the 
perspective of the entrepreneurial mindset, and how each of these programs support new 
business development and success in small and medium-sized businesses.  

• Network Integration: this means we actively integrate our students with our business 
community; and promote students’ involvement in internships and projects working 
alongside local business professionals.  

• Practical in application: this means that all of our assignments - our case studies, our 
exercises, our final projects - are all looking ahead to the projects and activities that students 
will be doing in an actual business setting.  

• Theologically engaged: our focus is on training Christians who work in business, not in 
preparing business persons who are Christians. We want them to know and discern well the 
scripture and their discipline, and to be exceptional at integrating faith and their work. 

 
 
Program Learning Objectives and Related Outcomes:  

The following information is included in each BL&M syllabus and is the core of our 
assessments. 
 
PLO 1 The Business, Leadership, & Management Department prepares students to analyze 
business theories and operational functions in the light of God’s revealed truth.  
  

1. Students will be able to explain foundational principles and concepts of the discipline / 
major.  

2. Students will be able to apply discipline-based tools to discipline workplace practices.  
  
PLO 2 The Business, Leadership, & Management Department prepares students to apply 
professional, ethical, and responsible entrepreneurial behaviors to tangible business situations 
from a Biblical worldview.  
  

3. Students will be able to apply biblical concepts and principles to discipline practices, 
and ethical decision-making in dealing with stakeholders and recommending solutions.  

4. Students will be able to synthesize the fundamental elements of the discipline to apply 
solutions to solve business cases.  

  
PLO 3 The Business, Leadership, & Management Department prepares students to 
recommend solutions to real-world problems based on strategic business applications and 
data-driven assessments.  
  

5. Students will be able to synthesize and evaluate relevance of data.  
6. Students will be able to develop well-written organized reports and/or presentations 

that explain findings and justify recommendations   
 
 



Performance Measures:  
  

Tools used to measure BL&M student performance and Departmental effectiveness include the 
following metrics, which are based guidelines established by the Council on Higher Education 
Accreditation (CHEA): 

 
1. Unit Performance – see chart below 
2. Student Academic Performance: Peregrine Academics Assessment  
3. Stakeholder Feedback: Graduating Exit Student Survey 2022 (All BL&M Majors)  
4. Faculty Feedback Data: Participation in Process Orientation; Survey of Perceptions 

 
1. Unit Performance Measures: Program Enrollment, Retention and Graduation Rates 
 
**Accredited Enrollment Degrees 

Conferred 
Retention Rate Graduation Rate 

Major Fall 
2019 

Fall 
2020 

Fall 
2021 

AY 
2018-
2019 

AY 
2019-
2020 

2019-
2020 to 
2020-
2021 

2020-
2021 to 
2021-
2022 

2018-
2019 

2019-
2020 

A.A. /A.S. 
Business 

26 20 24 7 4 61% 100% 3% 0% 

B.A. Leadership 
Studies 

64 53 54 23 14 70% 76% 9% 4% 

B.A.S. 
Management & 
Leadership 

16 15 9 6 3 75% 100% 29% 0% 

**B.S. 
Accounting 

84 81 61 12 24 84% 77% 33% 11% 

**B.S. Business 299 262 279 69 60 75% 78% 13% 14% 

B.S. Business 
Analytics 

4 8 7 New 0 100% 75%  33% 

B.S. Christian 
Leadership & 
Mgmt 

85 96 110 20 11 73% 77% 6% 2% 

**B.S. Human 
Resource Mgmt 

35 55 57 2 1 76% 89%  5% 

**B.S. 
Management 

26 36 34 0 2 79% 50%  7% 

B.S. Mgmt 
Information 
Systems 

6 8 9 New 0 100% 75%  0% 

**B.S. in 
Marketing 

27 29 37 2 2 81% 92%  13% 

B.S. 
Professional 
Studies 

87 81 59 11 26 78% 95% 19% 9% 

Total / Overall 759 744 740 152 147 76% 78% 14% 9% 

 



Historic Retention Rate and Graduation Rate Data 
 
The Regent University Office of Institutional Research provided Retention Rate data and 
Graduation Rates Data for this report. The Retention Rate data is based on the cohort of degree-
seeking students who first enrolled in the specific degree program in a certain academic year and 
either returned in the same academic year or in a subsequent academic year.  Current data from the 
Office of Institutional Research shows that specific programs have better retention rates than other 
programs.  For example, the B.S. in Accounting program has demonstrated a consistently high 
retention rate of about 79% or higher.  Meanwhile, the general B.S. in Business program has a 
history of lower retention rates of 68 to 69% over the last two years.  Part of the impact could be 
with the addition of more major programs to the BL&M Department and therefore some erosion in 
the overall enrollment in a Business-only major program. The retention rates are starting to increase 
from 67% to 70% within the last two academic years.  This is a positive direction. 
 
In talking to our Institutional Research group, it appears that students tend to be more focused once 
they narrow their choices. According to their research, a general BS in Business tends to have a 
lower retention rate over the past couple years as compared to the more specific degree program 
like Accounting and other majors in the BL&M Department. We are starting to see retention rates 
increase the last two academic years. But the data we have currently is not evidence of that. Much 
of this is influenced by the online student population which tends to be non-traditional, whose 
members work full-time or balance other obligations.   
  
Actions taken to improve retention include reducing the amount of complexity on the front end of 
the course, helping to more smoothly onboard students. We changed our Departmental late policy 
to more of a sliding scale, giving no penalty for written assignments in first two days late, then 5% 
per day deduction.  Lessened citation error deductions in the first paper. Gradually increasing those 
as they go forward.  Aligning rubrics to all assignments with clearer directions from instructor on 
how to succeed. We extended quiz time limits in all the courses, as well as offering two tries on 
first quiz. Making assignments in the beginning of the course a little less rigorous or stressful, to 
build students up to gradually harder assignments.  
  
Regarding Graduation Rates: 
The average 6-year national graduation rate for bachelor’s degree students is 60 percent, according 
to the National Center for Education Statistics (NCES): 
https://nces.ed.gov/fastfacts/display.asp?id=40.    
 
Our BL&M student graduation rates have increased over time.  For example, the 2012-2013 
graduation rate of 51% is the highest graduation rate out of the 5-year cohort trend.  Historically, 
our graduation rates increase over time as students have more time to complete their degree 
program.  Therefore, the graduation rates for the cohorts listed will continue to increase as students 
have more time to complete their program.  
 
The newer major programs have very few students enrolled in each cohort since the program may 
be just starting.  Therefore, a slight change in the retained/graduation data will have a more 
significant impact on the overall retention rate since the denominator is low.  Overall, the retention 
rates have significantly increased, from 69% to 78%.  This is excellent!  The graduation rates 

https://nces.ed.gov/fastfacts/display.asp?id=40


continue to remain low.  However, the graduation rates should improve over time as students have 
more time to complete their degree program. 
 
 
2. Student Academic Performance: Peregrine Academics Assessment  

 
An overview of who is taking this exam -  
• This exam for outbound seniors is deployed in all on-campus and online BUSN 470 classes.  
• The assessment measures our students’ proficiency in five core disciplines: Accounting, 

Business Finance, Business Integration and Strategic Management, Microeconomics, and 
Marketing.  

• The assessment is being taken by students in the following major programs (as of Spring 
2022): BAS in Management and Leadership; BS in Accounting; BS in Business; BS in 
Management; BS in MIS and BS in Marketing (N = 222). 

• As noted, the exam results are drawn from Spring Assessments taken in 2019; 2020; 2021 
and 2022. 

The Comparison Group: 
• All Universities with SACS accreditation (N = 64) 
• Privately-owned Not-for-Profit schools [like Biola, Cal Baptist, Cedarville, Indiana 

Wesleyan and SNHU] (N = 151) 
• A national comparison to Universities with ACBSP accreditation (N = 140) 
• A national comparison to Faith-based Universities (N = 107) 
• Privately-owned Universities [like American Public University, Capella, Grand Canyon and 

Liberty] (N = 183) 
 



 
 
Overall percentage improvement is dramatic. For the combined results with all major programs 
included, student scores improved almost 12% from last year's results. Later on in the 
document there will be the percentile review. Our students are operating in the 99th percentile 
of all schools, with only one subject concentration in the 97th percentile. Individual Major 
program results will follow below. 

 
 

 



3. Stakeholder Feedback: Graduate Exit Survey Data (All BL&M Majors)  
From Academic Affairs, Office of Assessment and Compliance 

  
A total of 327 online and on-campus College of Arts & Sciences (CAS) graduates completed the 
Graduate Exit Survey. Participants submitted graduation applications for the Fall 2020, Spring 2021, or 
Summer 2021 semesters. They received a Graduate Exit Survey for the semester in which they intend to 
complete all degree requirements. If students did not graduate in the semester for which they submitted 
an application, their survey responses were removed. 54 students from the Business, Leadership and 
Management Department completed surveys. Here are the results from this past Academic Year and the 
3-year average. 
 

 
 

 
 

 
 

 



Comprehensive Exam: Exit Survey Results Spring 2019-2020-2021-2022 
 

Survey Statement 
Likert Scale 1-5 

 Spring 2019 
(N = 52) 

Spring 2020 
(N = 68) 

Spring 
2021 

(N = 52) 

Spring 
2022 

(N = 42) 
The courses I took in my major 
program were well taught 

4.12 4.22 4.00 3.98 

My program of study was 
challenging 

4.19 4.19 4.21 3.95 

I understood the application of the 
Learning Objectives 

4.32 4.31 4.21 4.10 

I had the academic competencies to 
satisfactorily complete the course 

4.29 4.49 4.29 4.38 

My advisor was available to meet 
with me 

3.79 4.04   

I knew what was required of me 
each week 

4.33 4.47 4.38 4.31 

Course/term length was appropriate 
for the courses 

4.12 4.35 4.21 4.19 

Added 2021: My course instructors 
were interactive and available to 
help 

  4.19 4.19 

Added 2021: My academic 
experience at Regent has adequately 
equipped me to achieve my career 
goals 

  4.08 4.05 

 
This survey comes as a part of the Comprehensive Exam students take in BUSN 470. That Exam as 
noted here is applied to 6 major programs and the Associates in Business and for Business Minor 
students. So this is a great cross-section of our students. While we cannot differentiate on campus 
versus online, about 20% of students expressed some frustration over online courses. Some of this 
described issues of rigor, while some expected or wanted more interactions from their professors. 
 
The survey was revised two years ago to capture employment data from students. It is anecdotal but 
it helps us to know who is working and the value the programs offer. 38% of students responding to 
this Exit Survey in 2022 indicated that they had obtained an internship as a part of their college 
education. Three out of 10 students polled in 2022 were seeking or had obtained a job in their 
degree field or were advancing in their current role. Of all the students surveyed, only three 
mentioned that they were going to pursue an advance degree after graduation.  

 



4. Faculty Continual Improvement: Qualifications and Participation in Teacher Education  
  

 Faculty Participation in BL&M Faculty Meetings:   
The last three years, we have worked to strengthen participation in the BL&M Faculty Forums 
held on the Thursday prior to the launch of the academic sessions. Here's another view of 
percentage of average participation:  
•    Academic Year 2017-18 - 49.5% of faculty;   
• Academic Year 2018-19 - 60.1% of faculty;   
• Academic Year 2019-20 – 61.2% of faculty.   
• Academic Year 2020-21 – 69.13% of faculty 
• Academic Year 2021-22 – 75.69% of faculty (still following up on May 2022 meeting)   

  
 
 Faculty Perception of Process and Training Support: 2020 and 2022 

In 2020 and 2022 part-time (adjunct) faculty were asked a series of demographic questions as 
well as process-related questions. The effort made here was to determine whether the 
department leadership is providing resource support to enable faculty to accomplish their task. 
These specific survey questions highlight key feedback regarding their perception of the 
support that they have received.   

 

Q9 
Rate the following statements about your 

faculty training and orientation 2020  
Rate the following statements about your 

faculty training and orientation 2022 
  N - 34  N - 42 

  

Strongly 
Disagree Disagree Agree Strongly 

agree 

Total 
Agree & 
Strongly 

Agree 
 

Strongly 
Disagree Disagree Agree Strongly 

agree 

Total 
Agree & 
Strongly 

Agree 

BLM or the 
college 
provided the 
training I 
needed 6.25% 0.00% 34.38% 59.38% 93.76%  2.38% 7.14% 42.86% 47.62% 90.48% 
BLM provided t
he process 
orientation and 
support I 
needed 6.25% 0.00% 21.88% 71.88% 93.76%  2.38% 4.76% 33.33% 59.52% 92.85% 
BLM provided 
access to high-
quality 
instructional 
tools and 
digital 
resources 3.13% 6.25% 34.38% 56.25% 90.63%  2.38% 2.38% 42.86% 52.38% 95.24% 
The pre-session 
meetings 
provided 
sufficient 
information 3.13% 3.13% 18.75% 75.00% 93.75%  2.38% 0.00% 35.71% 61.90% 97.61% 



            
             

Q10 
Rate the following statements about BL&M 

leadership 2020  
Rate the following statements about BL&M 

leadership 2022 
  N = 34  N - 42 

  

Strongly 
Disagree Disagree Agree Strongly 

agree 

Total 
Agree & 
Strongly 

Agree  

Strongly 
Disagree Disagree Agree Strongly 

agree 

Total 
Agree & 
Strongly 

Agree 
The 
department 
chair/designee 
provided a 
reasonable 
rationale for 
actions taken 
on processes 
and policies 3.13% 0.00% 18.75% 78.13% 96.88%  2.38% 0.00% 21.43% 76.19% 97.62% 
The 
department 
chair made 
faculty 
expectations 
clear 6.25% 0.00% 12.50% 81.25% 93.75%  2.38% 2.38% 21.43% 73.81% 95.24% 
Decisions on 
curriculum and 
processes align 
with the 
university's 
mission 3.13% 3.13% 15.63% 78.13% 93.76%  2.38% 0.00% 33.33% 64.29% 97.62% 
The 
department 
chair provided, 
or provides 
ample and 
ongoing 
support 3.13% 0.00% 12.50% 84.38% 96.88%  2.38% 0.00% 21.43% 76.19% 97.62% 
 
The more recent survey showed some improvement in the availability of instructional tools, and the 
support provided through sufficient information. Since meeting participation has improved this was 
good feedback. Also improved is the perception of leadership directing this department. We are 
making the effort to sub-divide specialty areas and use FT faculty to provide more direct support. 
 



Appendix I. Individual Major Program Results and Comparison: 
 
This next table represents the following:  
Regent University’s CAS undergraduate BAS in Management and Leadership major program 
students who have successfully completed this exam (N = 11) and spent more than 20 minutes 
testing in comparison to other students being assessed on content knowledge. 
The Comparison Group: 
• All Universities with SACS accreditation (N = 64) 
• Privately-owned Not-for-Profit schools [like Biola, Cal Baptist, Cedarville, Indiana 

Wesleyan and SNHU] (N = 151) 
• A national comparison to Universities with ACBSP accreditation (N = 140) 
• A national comparison to Faith-based Universities (N = 107) 
• Privately-owned Universities [like American Public University, Capella, Grand Canyon and 

Liberty] (N = 183) 
 

As noted, the exam results are drawn from Spring Assessments taken in 2019; 2020; 2021 & 2022 
 

BAS in M & L Subject Score Comparison with ACBSP & Faith-Based Programs  
 

 
  



  Individual Major Programs Results & Analysis: BAS in Management and Leadership 
 
BAS in Management and Leadership - BAS degree overall scores are down from the previous year. 
But the past two years we've only had individual student results. Because of the decline in this 
major’s enrollment, a decision has been made to discontinue offering this major program. All of the 
courses needed for the major are available to currently enrolled students and will continue to be 
available. But the BAS major will not be offered starting in the Fall of 2023. 
 
 
This next table represents the following:  

Regent University’s CAS undergraduate BS in Business major program students who have 
successfully completed this exam (N = 82) and spent more than 20 minutes testing in 
comparison to other students being assessed on content knowledge. 
The Comparison Group: 
• All Universities with SACS accreditation (N = 64) 
• Privately-owned Not-for-Profit schools [like Biola, Cal Baptist, Cedarville, Indiana 

Wesleyan and SNHU] (N = 151) 
• A national comparison to Universities with ACBSP accreditation (N = 140) 
• A national comparison to Faith-based Universities (N = 107) 
• Privately-owned Universities [like American Public University, Capella, Grand Canyon and 

Liberty] (N = 183) 
 

As noted, the exam results are drawn from Spring Assessments taken in 2019; 2020; 2021 & 2022 
 

BS in Business Major Subject Score Comparison with ACBSP & Faith-Based Programs  



 
 

Individual Major Programs Results & Analysis: BS in Business 
 
BS Business- Business major degree scores are up significantly from last year up 16% year over 
year. The results are limited with only a small pool of students sampled. Student scores are on 
average 33% ahead of the Aggregate comparison groups.  
 
 
This next table represents the following:  

Regent University’s CAS undergraduate BS in Management major program students who have 
successfully completed this exam (N = 21) and spent more than 20 minutes testing in 
comparison to other students being assessed on content knowledge. 
The Comparison Group: 
• All Universities with SACS accreditation (N = 64) 
• Privately-owned Not-for-Profit schools [like Biola, Cal Baptist, Cedarville, Indiana 

Wesleyan and SNHU] (N = 151) 
• A national comparison to Universities with ACBSP accreditation (N = 140) 
• A national comparison to Faith-based Universities (N = 107) 



• Privately-owned Universities [like American Public University, Capella, Grand Canyon and 
Liberty] (N = 183) 

 
As noted, the exam results are drawn from Spring Assessments taken in 2019; 2020; 2021 & 2022 

  
BS in Management Major Subject Score Comparison with ACBSP & Faith-Based Programs  

 
 

 
Individual Major Programs Results & Analysis: BS in Management 
 
BS Management- this major program saw a 5% improvement from 2020 to 2021; and a similar 4% 
improvement from 2021 to 2022. BS in Management results demonstrate a positive trend in the 
results and the students’ comprehension of these important subject areas. 

 
 

This next table represents the following:  
Regent University’s CAS undergraduate BS in Management Information Systems major 
program students who have successfully completed this exam (N = 2) and spent more than 20 
minutes testing in comparison to other students being assessed on content knowledge. 



The Comparison Group: 
• All Universities with SACS accreditation (N = 64) 
• Privately-owned Not-for-Profit schools [like Biola, Cal Baptist, Cedarville, Indiana 

Wesleyan and SNHU] (N = 151) 
• A national comparison to Universities with ACBSP accreditation (N = 140) 
• A national comparison to Faith-based Universities (N = 107) 
• Privately-owned Universities [like American Public University, Capella, Grand Canyon and 

Liberty] (N = 183) 
 

As noted, the exam results are drawn from Spring Assessments taken in 2020 & 2022 
 

BS in MIS Major Subject Score Comparison with ACBSP & Faith-Based Programs  

 
 
Individual Major Programs Results & Analysis: BS in Management Information Systems 
 
BS MIS – this major program has still not had any students graduate from the program. The 
assessment provides limited results because we are drawing from a limited pool of students enrolled 
in the major. That is why along with the BAS degree and this limited enrollment, a decision has 



been made to discontinue offering this major program. All of the courses needed for the major are 
available to currently enrolled students and will continue to be available. But the BS in MIS major 
will not be offered starting in the Fall of 2023. 
 
 
This next table represents the following:  

Regent University’s CAS undergraduate BS in Marketing major program students who have 
successfully completed this exam (N = 17) and spent more than 20 minutes testing in 
comparison to other students being assessed on content knowledge. 
The Comparison Group: 
• All Universities with SACS accreditation (N = 64) 
• Privately-owned Not-for-Profit schools [like Biola, Cal Baptist, Cedarville, Indiana 

Wesleyan and SNHU] (N = 151) 
• A national comparison to Universities with ACBSP accreditation (N = 140) 
• A national comparison to Faith-based Universities (N = 107) 
• Privately-owned Universities [like American Public University, Capella, Grand Canyon and 

Liberty] (N = 183) 
 

As noted, the exam results are drawn from Spring Assessments taken in 2019; 2020; 2021 & 2022 
  

BS in Marketing Major Subject Score Comparison with ACBSP & Faith-Based Programs 



 
 

 
Individual Major Programs Results & Analysis: BS in Marketing 
 
BS Marketing- Marketing knowledge performance is up in all of the major programs. The addition 
of a full-time marketing professor has helped. In the case of the Marketing major, results are 
dramatically improved. What's most important here is that unlike the first two samples which were 
based on one student’s input, the past two years’ samples are based on the approximate same 
number of students participating. They show very strong comprehension of the core knowledge 
being assessed. 
 
 
This next table represents the following:  

Regent University’s CAS undergraduate BS in Accounting major program students who have 
successfully completed this exam (N = 21) and spent more than 20 minutes testing in 
comparison to other students being assessed on content knowledge. 
The Comparison Group: 
• All Universities with SACS accreditation (N = 64) 



• Privately-owned Not-for-Profit schools [like Biola, Cal Baptist, Cedarville, Indiana 
Wesleyan and SNHU] (N = 151) 

• A national comparison to Universities with ACBSP accreditation (N = 140) 
• A national comparison to Faith-based Universities (N = 107) 
• Privately-owned Universities [like American Public University, Capella, Grand Canyon and 

Liberty] (N = 183) 
 

As noted, the exam results are drawn from Spring Assessments taken in 2020; 2021 & 2022 
  

BS in Accounting Major Subject Score Comparison with ACBSP & Faith-Based Programs  

 
 
Individual Major Programs Results & Analysis: BS in Accounting 
 



BS in Accounting degree students is showing lower results from the previous year. But we have 
introduced a new comprehensive exam for the Accounting major students. So in the new future 
these students will not be required to take the current course and this test. They will not be taking 
this course in the future and will have their own results in a separate Peregrine assessment. 
 
 
Percentile Rank – Peregrine Overall Results for all Major programs 

All Major Programs Overall Percentile Rank – Spring 2022 All Subject Areas (N = 26) 

 
 

All Major Programs Overall Percentile Rank – Spring 2022 Individual Subject Areas 

 
 



 
 

 
 

 
 

 
 



  



Percentile Rank of Individual Major Programs Spring 2022 Results 
Results Ranked Nationally in Comparison to ACBSP Schools 

 
BAS in Management and Leadership (N = 1) 
 

 
 
 
BS in Accounting (N = 4) 
 

 
 
 
BS in Business (N = 9) 
 



 
 
 
BS in Management (N = 4) 
 

 
 
 
BS in MIS (N = 1) 
 

 
 
 



BS in Marketing (N = 7) 
 

 
 
 
In all but two of the major programs from which comprehensive exam data is collected, students 
scored nationally in the top 99th percentile of all students as compared to ACBSP Accreditation 
School students. In the BAS in Management and Leadership degree program, the one student scored 
nationally in the top 96th percentile of all students as compared to ACBSP Accreditation School 
students. In the BS in Management degree program, students scored nationally in the top 97th 
percentile of all students as compared to ACBSP Accreditation School students. 
 
With the BAS degree overall scores are down from the previous year. But the past two years we 
have only had individual student results. With the BS in MIS, this major program has still not had 
any students graduate from the program. The assessment results are of one student 2 years ago and 
one student this year. The assessment for both programs provides limited results because we are 
drawing from a limited pool of students enrolled in the major. That is why for the BAS degree and 
the BS in MIS and this limited enrollment, a decision has been made to discontinue offering these 
major programs. All of the courses needed for the major are available to currently enrolled students 
and will continue to be available. But the BAS in Management and Leadership and the BS in MIS 
majors will not be offered starting in the Fall of 2023. 
 


	2. Student Academic Performance: Peregrine Academics Assessment
	4. Faculty Continual Improvement: Qualifications and Participation in Teacher Education
	BAS in M & L Subject Score Comparison with ACBSP & Faith-Based Programs
	BS in Business Major Subject Score Comparison with ACBSP & Faith-Based Programs
	BS in Management Major Subject Score Comparison with ACBSP & Faith-Based Programs
	BS in MIS Major Subject Score Comparison with ACBSP & Faith-Based Programs
	BS in Marketing Major Subject Score Comparison with ACBSP & Faith-Based Programs
	BS in Accounting Major Subject Score Comparison with ACBSP & Faith-Based Programs
	All Major Programs Overall Percentile Rank – Spring 2022 All Subject Areas (N = 26)
	All Major Programs Overall Percentile Rank – Spring 2022 Individual Subject Areas

