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Christian Leadership to Change the World 
is more than just our motto.

It’s the heartbeat of Regent. In pursuit of this mission, we’re focusing our branding, making it more easily integrated  
and for greater effect. Because changing the world is complex, but our branding shouldn’t be.
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�is is our renewed primary logo.
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Our re�ned color palette.
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Regent Blue
pms – 294c

cmyk – 100, 86, 29, 23
rgb – 0, 47, 108
hex – #002F6C

Regent Green
pms – 348c

cmyk – 97, 22, 100, 9
rgb – 0, 131, 63
hex – #00833F

Regent Gold
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White
cmyk – 0, 0, 0, 0

rgb – 255, 255, 255
hex – #FFFFFF
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 Clean is
 just our type.

Headlines are in Adobe Caslon Pro Regular, 
with 100% line spacing and no hyphenation.

Subheads are set in Source Sans Pro Light, but are half the size of the  
headlines. With 100% line spacing, avoid hyphenation.

Body copy is set in Source Sans Pro Light or equivalent sans-serif typeface, and is a third the size of the headline. 
No widows.

	 GET ADOBE CASLON PRO:		  GET SOURCE SANS PRO:

	 fonts.adobe.com/fonts/adobe-caslon		  fonts.google.com/specimen/Source+Sans+ProSOMETIMES ALL WE HAVE IS A HEADLINE OR A WORD. MAKE THEM STAND OUT.
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#1
Best Online Bachelor’s 

Programs in Virginia
– U.S. News & World Report, 2021
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#1
Best Accredited
Online School

– Study.com, 2020

 5%
Most Affordable Private

Christian Universities
CCCU Tuition Survey, 2018

Top
 10
Military Friendly Schools

– Military Friendly®,  2020

Top#1
Best College in Virginia

– Best Value Schools, 2020
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Our world-changing distinctions.
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Our vibrant photo opportunities.
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Our frame for amazing subjects. Apply within 
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Which logo should I use?
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FILE TYPE

Stationery

Newsletters, Flyers

Official Documents

Website

Merchandise

Permanent Installations

Signage

Social Media

SCHOOL LOGOPRIMARY SHIELD CREST
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 We’re thrilled that you  
represent our university.

With every piece you create for Regent, whether campaigns, merchandise or collateral materials— 
you get to model excellence, innovation and integrity for us all.

�is is as much an invitation as it is a guide ... an excuse to work together, for God’s glory.
Please reach out if you need help, information, or encouragement. 

Let’s change the world!

Regent University Marketing
brand@regent.edu



And whatever you do, whether in word or deed,  
do it all in the name of the Lord Jesus, giving thanks  

to God the Father through Him.
Colossians 3:17
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