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Whatôs truly amazing about technology isnôt innovation ï itôs how quickly it becomes 

commonplace. To our children, none of the things we gush over now will seem at all 

surprising or impressive.  

 

Driven by our insatiable desire for more content and more entertainment, and fuelled 

by the gigantic factories of China and south-east Asia, we are turning the magical into 

the mundane with every passing day. 
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Though the network launched Facebook Pages in early 2009, itôs 

only in the last 12 to 18 months that efforts on social platforms 

have been ñas focused and deliberate as they are now.ò  

 

Discovery is the number one non-fiction media company in the 

world and has a large base of obsessed fans, so the network is 

constantly incorporating social media as part of the overall 

strategy. ñItôs part of everything we do, from our .com pages to 

our marketing plans,ò Weiswasser says.  

 

ñOur philosophy on social media is to use it as a platform that 

enhances the viewing experience and the relationship with the 

viewers.ò She goes on to outline the social media teamôs four 

primary goals: 

 

1. Build relationships and engage with fans 

2. Personalize the brand 

3. Strengthen fan-talent relations 

4. Drive tune-in 
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Tablets will be substitutes for several of the 

consumer electronics consumers often carry with 

them.  

 

Thin-and-light mobile PCs with tablet-like features 

will become mainstream, pushing out some bulkier 

PC styles that have been the norm. 

Multitouch technology has become the de 

facto interface of high-end smartphones and 

media tablets, and will extend to additional 

consumer electronic devices and to PCs. 

http://www.gartner.com/it/page.jsp?id=1819014  

ÅBy 2015, companies will generate 50% of 

Web sales via their social presence and 

mobile applications. 

 

ÅBy 2014, 90% of organizations will support 

corporate applications on personal devices. 

 

ÅBy 2013, 80% of businesses will support a 

workforce using tablets. 

 

ÅBy 2015, 10% of your online ñfriendsò will be 

nonhuman. 

Media in the Cloud 
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McDonald's customers 

will soon be able to 

have local school 

sports, movie previews 

and heartwarming 

human interest stories 

to go with their fries ð 

McTV is here and in 

high definition. 

In one of the most unusual twists in niche 

programming, the global fast-food chain is 

launching the McDonald's Channel, a 

digital network of exclusive original content 

targeted at dine-in customers.  

 

The programming will be customized to 

specific communities around the individual 

restaurants, and will include local news 

and entertainment features, such as 

spotlights on upcoming films, albums and 

TV shows. 

The McDonald's channel, being rolled 

out slowly during the next few months 

and will soon be up in 800 McDonald's 

restaurants in Southern and Central 

California [é].  

 

Programming will be anything but low-

key and grass-roots: Survivor, The 

Apprentice, The Sing-Off, BBC 

America and KABC-TV Eyewitness 

News. 

http://www.latimes.com/entertainment/news/tv/la-et-mcdonalds-channel-20111017,0,303650.story  
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