














CALL FOR ARTICLES

AsRGBR expands its international subscriber base, we desire to provide substantive articles for our readers while also
including perspectives beyond that of traditional Western views. To truly representglobal business, we seekto encourage
new ways to approaching commerce that balance performance goals with responsibilities to employees, consumers and
suppliers. Based in principles of biblical scripture, we believe the Global Business Review enrichesour readers with articles
and information to impact their organizations with worthwhile, enduringresults.

Ifyou are interested in contributing to the exploration and advancement of global business, we are interested in hearing
fromyou. The RGBR seeks articles from contributors who are recognized experts in their field or who have requisite
experience and credentials to be qualified to speak authoritatively on a subject matter. RGBR invites articles addressing the
following content areas:

Strategy Values-based Management

Innovation and Design Faith and Workplace Integration
Entrepreneurship Finance

Business Globalization Accounting and Financial Management
Social Responsibility Technology

Human Resources Development
Human Resources Management
Change Management

Business Environment and Public Policy

Operations Management

Marketing and Sales Management

Not for Profit Management

Leadership and Executive Development
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For submission guidelines, visit: www.regent.edu/rgbr or submit your article to the editor at rgbr@regent.edu
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